Geographical
Information
Systems have
evolved from
desktop
environments to
enterprise-wide
deployment, and
today we are

on the cusp of

a world where
mobile GIS
enriches the
average
consumer's life.
By Chirasrota Jena

Pervasive Business Intelligence

John Kopcke of Hyperion
on the next step in
the evolution of BI

Page 25

Tech Primer

On MRAM, a non-volatile computer
memory that stores data as magnetic
charges rather than electric ones
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eographical Informa-

tion System (GIS)

applications are evolv-
ing rapidly. These applica-
tions have evolved from
desktop environments to
enterprise-wide deployment,
and are entrenched in main-
stream IT applications. The
widespread use of Wi-Fi and
mobile ph have bled

GIS applications and base
data. The deployment of GIS

applications has evolved
from traditional desktop
environments where GIS

applications served single
users or a specific group of
users, to widely deployed,

enterprise-wide usage
through integration with
mair

service providers to offer per-
sonalised information to sub-
scribers, most of which hap-
pens to be location-specific.
Although the ability to quick-
ly relay this information back
and forth largely depends on
bandwidth, its accuracy and
relevance is dependent on

eam IT applications,
GIS applications are also
being deployed over the
Internet leading to the trend
of utilising them on hand-
held devices and cell phones.

Says Manideep Saha,
Sales Development Manager,
Infrastructure Solutions,
AutoDesk India, “According

to a recent study conducted
by Geospatial Today in associ-
ation with Antrix Corporation
and Survey of India in May
2006, the GIS market (domes-
tic and export) is expected to
grow from Rs 962 crore ($ 209
million) in 2005 to Rs 2,820
crore ($ 613 million) by 2010
at a CAGR of 14.5 percent.
This study also focussed on
different sections of the
geospatial industry, including
geospatial data, services
(including remote sensing
and survey), software prod-
ucts and export of geospatial
application services from
India. According to the
report, the domestic market
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estimates for these services in
India amounts to about Rs
562 crore ($ 122 million) in
fiscal 2005 and is expected to
reach Rs 1,824 crore ($ 396
million) by 2010, at a CAGR of
17.57 percent per annum.”

The integration between
telecommunications and data
communications will con-
tribute to the creation of a
global networking infrastruc-
ture that is seamlessly avail-
able anytime, anywhere, and
through a multitude of differ-
ent devices. Given the
assumption that this global s
network will soon be avail- -
able, application designers
are finding that designing *
mobile applications mandates
a different set of requirements
from those established for
stationary ones.

It’s all about GIS

GIS applications consist
of accurate maps, correspon-
ding databases and the soft-
ware that processes user
requests and renders infor-
mation in a useful manner.
The map and tabular infor-
mation provided by agencies
could include surveyors, map
publishers, market research
organisations and govern-
ment agencies. Some compa-
nies provide various GIS
modules that can be cus-
tomised or used to develop
GIS applications. GIS applica-
tions are customised to the
extent of providing highly
personalised  information.
The technology is used to
assist decision-makers by
indicating various alterna-
tives in development and
conservation planning, and
by modelling the potential
outcomes of a series of
scenarios. It should be noted
that any task begins and ends
with the real world. Data is
collected about the real
world. Of necessity, the prod-
uct is an abstraction; it is not
possible to handle every last
detail.  After the data
is analysed, information is ¥
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